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 INTRODUCTION 
 Since the overthrow of the military Junta 
in 1974, Greece has been grappling with 
the task of defi ning the country ’ s role, 

internally and externally. And it has 
succeeded. According to the results of the 
2011  Human Development Index , which 
provides a composite measure of basic 
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  ABSTRACT     Greece ’ s central role in the debt crisis of the euro zone and the 
 ‘ credibility defi cit ’  this has created requires the re-thinking of the country ’ s outdated 
public diplomacy (PD). The emphasis on tourism, as well as cultural and historical 
links, does not create the desired results. What is required is the formulation and 
implementation of a strategy that utilizes PD as a foreign policy instrument in 
dealing with the complex and multifaceted issue of the debt crisis in a multi-actor 
system such as the European Union (EU). This is important when considering not 
only that the national government has done very little to encourage public debate 
on stringent fi scal measures and the viability and prospects of the euro zone, but 
also that the EU has thrown all the responsibility on Greece without offering a more 
balanced interpretation of the crisis. Greece ’ s PD, therefore, should aim at 
complementing its government to government relations with a strategy that 
facilitates communication and discussion processes between governments and 
foreign publics, by encouraging public debate on European economic governance, 
and by initiating campaign to communicate the country ’ s standpoint and position 
to the rest of the world.  
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dimensions of human development  –  health, 
education and income  –  Greece enjoys a rank 
of 29 out of 187 countries with comparable 
data, which is positive when compared to other 
countries in the region and in Europe.  1   In 
addition, Greece enjoys an established 
democracy and secure memberships in major 
international and regional organizations 
(European Union (EU) and NATO), pursuing 
as well an active role to the needs and concerns 
of regional and global governance. 

 Given, however, the current severe debt 
crisis of the country, Greece is credited with 
a  ‘ credibility defi cit ’ . In the European and 
international media coverage Greece, it is 
stressed, is not associated with attributes that are 
considered to play an important role in modern 
democracies, such as social responsibility or 
capable administration. ( Antoniadis, 2010 ; 
 International Communication Policy Forum, 
2011 ;  Tzogopoulos, 2011 ). The Greek 
government, and given that it has not 
developed an awareness of the critical role 
public diplomacy (PD) plays in contemporary 
international relations ( Pigman, 2010 ), has not 
responded to these critiques, but has accepted 
the logic and policies of the EU and the 
International Monetary Fund (IMF) on how 
the country should achieve fi scal stability and 
the reform of its internal administrative and 
economic system. 

 Bearing that in mind, the purpose of this 
article is twofold: First, to show the limitations 
of Greece ’ s existing approaches to PD. Second, 
and most importantly, to examine how Greece 
can fully utilize PD in today ’ s world as a 
foreign policy instrument in times of economic 
crisis. This requires an understanding of how 
PD can be used in order to maximize the 
leverage of Greece in dealing with the complex 
and multifaceted issue of the debt crisis in a 
multi-actor system such as the EU.   

 GREECE ’ S PD 
 PD is a constituent component of the country ’ s 
foreign policy, the purpose of which is to 
infl uence the governments and publics of other 
countries. The ultimate aim is the projection of 

a positive image, as well as the provision of 
credible information on Greece ’ s so-called 
 ‘ national issues ’  (Greek-Turkish Relations, 
Greek-FYROM relations and Cyprus). This 
task, according to organizational statute 
Greece ’ s Ministry of Foreign Affairs is assigned 
to the Minister and the  Department of Information 
and Public Diplomacy  (DIPD). In reality, 
however, the DIPD lacks in resources and 
organizational capabilities, as it is not provided 
with a unit of strategic planning, offi ces abroad, 
and specialized staff in political and international 
communication. Its activities are limited mainly 
to supporting the work of the Ministry ’ s press 
spokesperson. This defi ciency, to some extent, 
is covered by the Ministry of Internal Affairs   
and in particular the  Secretariat General of 
Information  &  Communication , which also 
oversees the activities of the country ’ s  Press and 
Communication Offi ces  assigned to the Greek 
Diplomatic Missions. Finally, the work of the 
Foreign Ministry is also complemented with 
the activities of a number of state and non-state 
institutions, such as the Hellenic Foundation 
for Culture, the Chairs of Hellenic Studies, 
the World Council of Hellenes Abroad 
and the Hellenic Tourist Organization.  2   

 Although signifi cant, the diffusion of 
structures and competences of these actors 
creates major obstacles in the understanding 
and coordination of Greece ’ s PD. These are 
linked with the bureaucratic competition of the 
ministries involved, as well as with the lack of 
expertise and know-how in implementing PD. 
Indicative is also the management of Greece ’ s 
profi le after the Olympic Games of 2004. 
Although the games increased the country ’ s 
world standing and recognition, Greece ’ s 
governments unfortunately resorted to the 
outdated logic of styling and reproducing the 
country ’ s international image as an attractive 
cultural, historical and holiday destination ( Fola, 
2010 ). This priority, as well as the fi xity to 
project its glorious past, indicates that Greece ’ s 
PD is mainly about selling a culture and a way 
of life, and not about keeping in touch with 
and understanding the broader reality and 
picture at regional and international level. 
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 This reality is also so indicative of the 
ideology within which the foreign policy and 
international communication of the country is 
perceived and negotiated. In societies like the 
Greek one, which are characterized by the 
strong presence of tradition, especially in the 
area of political culture the dominant ideology 
is that of  ‘ Greek Exceptionalism ’  ( Ioakimidis, 
2007 ). At the core of this ideological position is 
the  ‘ culture of the underdog ’  ( Diamandouros, 
1994 ), basic traits of which are introversion, 
siege mentality and prevalence for conspiracy-
related approaches and interpretations of 
international developments ( Stefanidis, 2007 ). 
Thus, Greek foreign policy is characterized by 
an anxiety of insecurity, as political and public 
discourse is dominated by the emphasis not on 
 ‘ national interests ’  or  ‘ issues of national interest ’ , 
but on  ‘ just ’  and  ‘ deservingly national issues ’ , in 
particular with reference to Cyprus, Turkey and 
FYROM. In fact, the discussion on Greece ’ s 
national identity is not based on the country ’ s 
presence and achievements during the past 200 
years, but on its glorious ancient past and the 
Byzantium, contributing as a result to the 
reproduction of an insubstantial discourse that 
molds the Greek population to believe that 
although they are  ‘ superior ’ , history has been 
playing tricks with them and they have been 
permanently betrayed by  ‘ foreign allies ’ . But 
by overemphasizing Greece ’ s  ‘ expectionalism ’  
one fails to understand its international 
dimension and affi nity with related events in 
other developed countries of the world, as for 
example how the debt crisis is associated with 
the global economic crisis, the interdependence, 
vulnerability and cohesion of the EU as similar 
debt problems are also troubling  ‘ bigger ’  and 
 ‘ more developed ’  member-states. In not doing 
so, Greece not only fails to understand the 
character and needs of the contemporary world, 
but also the country ’ s challenges and capabilities 
at the regional and international level.   

 HOW TO THINK ABOUT IT 
 In particular, Greece as a small to medium 
power country needs to develop a balancing 
strategy, one that not only allows it to be 

indispensable regionally and internationally, but 
also permits it to continue its internal political 
and economic reforms ( Batora, 2005 ). In so 
doing, the country ’ s policies and messages must 
convey the country ’ s real capabilities, replacing 
outdated stereotypes. This cannot be practised 
without accepting that the  ‘ game ’  that nation 
states play has fundamentally changed. 
 ‘ International ’  politics, as  Heywood (2011)  
clearly illustrates, has been transformed into 
 ‘ global ’  politics through a variety of new 
developments. Although it would be absurd 
to dismiss states and national governments as 
irrelevant, equally absurd would also be to 
deny that over a signifi cant number of issues 
states operate in a context of global 
interdependence and interconnectedness. 
New actors have emerged alongside states and 
national governments, and international 
anarchy has been modifi ed by the emergence 
of a framework of regional and global 
governance. In addition, the dwindling costs 
of global communications have allowed the 
democratization of access to information, which 
has turned citizens into independent observers 
as well as assertive participants in international 
politics. Expanding social relations that 
transcend and disregard borders raise the 
signifi cance of individuals and societal actors 
( van Ham, 2010 ). 

 In this changing landscape, legitimacy can 
no more be confi ned within the contours of 
territorially defi ned political communities. 
As a result, the nature of PD itself is under 
change. The rise of global communications, 
the spread of democracy, the growth of global 
NGOs and the development of powerful 
multilateral organizations are affecting the way 
in which governments conduct their PD. PD 
is gradually becoming operative in a network 
environment rather than a state-centric model 
of international relations where different types 
of actors cooperate and learn from each other 
( Melissen, 2005 ). Greece ’ s PD, therefore, can 
not only be about selling policy, values, 
national image and culture. If tackling internal 
and external issues requires collaboration with 
both governmental and non-governmental 
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agencies, and if effective collaboration can be 
secured only through engagement and dialogue 
with broader foreign societies, PD must 
become an integral and substantive part of 
foreign policy. Engaging other actors, internal 
and external, and incorporating their views 
should be at the centre and not the periphery 
of PD.   

 HOW TO IMPROVE IT 
 As a fi rst step, Greece should re-focus the 
thematic orientation of its foreign policy and 
PD. Instead of working predominantly on its 
bilateral issues with Turkey and FYROM, 
PD should focus on diversifying Greece ’ s 
geographical and global presence, investing on 
the increasing  ‘ globalization ’  of its foreign 
policy. For many years, and especially after 
1974, the geographical orientation of Greece ’ s 
foreign policy was limited to Turkey, Cyprus, 
the Balkans, the EU and the USA. Today this 
is no longer the case. There is a geographical 
expansion of Greece ’ s foreign policy, with 
Russia, the Caucasus and the Middle East. 
Signifi cant is also the gradual development 
of contacts, communication, trade and 
investments with the emerging powers of 
South and East Asia (India, China). This 
important development is not only the result 
of globalization and the emergence of new 
economic powers, but also of the 
 ‘ denationalization ’  of Greece ’ s foreign policy. 
Non-state actors, businessmen and a diversity 
of organizations of the private sector are 
pressing Greece to diversify its interests 
( Tsakonas, 2007 ). 

 In the midst of an economic crisis, this 
diversifi cation of Greece ’ s global presence could 
serve as a signifi cant source of economic 
investments, trade and new fl ows of tourism. 
At the same time, however, it should also 
serve as a basis for promoting an extrovert soft 
power orientation, dealing with new and 
challenging global issues with the ultimate aim 
of positioning itself as a contributor and force 
for development, democratization and peace. 
Although a member of the EU (and NATO), 

Greece, as the debt crisis has illustrated, is on 
the fringe of decision making on many issues, 
which have a direct effect upon it. On the 
other hand, given its geographical location, as 
well as the fact that it is not burdened with a 
colonial and imperialist past, Greece is in a 
position to communicate much more effectively 
than  ‘ powerful ’  countries of the EU on global 
issues. This reality, if combined with the 
development and formulation of a soft-power 
and extrovert orientation, will provide Greece 
with a benefi cial profi le it does not have. 
It will also facilitate Greece ’ s relevance in 
multilateral organizations and other signifi cant 
international forums and players, supplying it 
with ample opportunities to gain infl uence in 
world affairs far beyond its limited economic 
capabilities. 

 European disarray over Libya and Syria 
has shown how diffi cult it is for the EU 
governments and Syria to fi nd common cause, 
even on urgent and high-profi le foreign-policy 
challenges. The mixed and even contradictory 
reactions of different EU governments to the 
Arab popular revolts have highlighted the lack 
of a common external policy. The exclusive 
focus of the West with governments of the 
area East did not allow them to develop an 
understanding of internal (economic, social) 
dynamics. Open venues with the publics would 
have allowed for a greater understanding of 
those dynamics, and lead to a formulation of a 
policy that is more effective. Events in Egypt, 
to take an example, not only caught the 
Western governments by surprise, but in doing 
so forces them to re-examine their foreign 
policy  vis- à -vis  them and the wider geopolitical 
landscape in the Middle East ( Laipson, 2011 ). 
Greece, therefore, could consider the possibility 
of: (a) assuming a role as a  ‘ bridge ’  between 
the West and the underdeveloped world, 
facilitating the promotion of collaborative 
projects and endeavours that reduce the  ‘ clash 
of emotions ’  that arise between the  ‘ rich ’  and 
the  ‘ rest ’ , and (b) specializing as a force of 
mediation, peacekeeping and resolution of 
regional (internal and external) confl icts with 
a global dimension. 
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 Working in these directions, however, as 
former Ambassador and Professor Gotzias notes 
( Gotzias, 2010, pp. 178 – 191 ), implies that 
Greece ’ s Ministry of Foreign Affairs develops 
a department or unit that examines issues that 
arise or are related to globalization, global 
threats, regional, international and global 
organizations and institutions. As the Association 
of Greece ’ s Press and Communication Offi cers  3   
have proposed, what is of absolute priority is 
also the creation a new and self-contained unit 
of Public Diplomacy Offi cers under the 
auspices of the Ministry of Foreign Affairs, 
enjoying increased jurisdiction and autonomy 
in Greek Embassies and Consulates. Diplomats 
are mainly concerned with the conduct of 
foreign policy and in communicating the 
priorities, positions and intentions of their 
government to the offi cial representatives of 
the countries to which they are posted. This 
should not be the case for Public Diplomacy 
Offi cers. Rather, and given that states today 
operate in a context of global interdependence 
and interconnectedness, they need to be in a 
direct, open and continuous communication 
with representatives of the media, business, 
commerce, trade, research, academic and artistic 
communities in countries to which are they 
posted, developing a culture of dialogue and 
listening and building concrete relationships. 

 This is very important in a globalizing world, 
as traditional diplomacy is both increasingly 
contested for its inherent lack of transparency, 
as well as incompetence to solve a number of 
problems. States have lost power over the 
economy, being reduced to little more than 
instruments for the restructuring of national 
economies in the interests of global capitalism. 
Globalization is uneven and a hierarchical 
process, characterized not only by growing 
polarization between the  ‘ rich ’  and the  ‘ poor ’ , 
but also by a weakening of democratic 
accountability as institutions of global political 
and economic governance fail to refl ect the 
interests of all groups and states. Regional and 
international bodies, such as the EU, the World 
Bank and the IMF, have adopted a neoliberal 
agenda, acting in the interests of transnational 

corporations and banking conglomerates. In 
addition, and despite the instabilities and 
imbalance that have led to an intensifying 
global economic crisis, the great powers and 
international organizations seem unwilling to 
regulate and reform the global fi nancial system 
( Stiglitz, 2002, 2010 ). They adopt short-term 
policies, dealing with the symptoms rather 
than the roots of the problems. They do not 
make an effort to explain their policies and 
implement them by neglecting valid objections 
that are put forward by politicians, academics 
and civil society actors. This not only increases 
their lack of transparency, but also their 
effectiveness, as it is illustrated in the joint 
efforts of the EU and the IMF to deal with 
debt crisis of Europe. Despite the ample 
critiques and protests against the market 
fundamentalism of their  ‘ structural adjustment ’  
programmes (as for example, the reduction of 
government spending on everything and the 
privatization of assets), and evidence that 
the IMF ’ s policies in Asia and Russia and 
elsewhere, often deepened rather than reducing 
economic crises, the EU and IMF are unwilling 
to engage in a public debate on logic of their 
strategies, providing argumentation and perhaps 
benefi tting from feedback and counter-
arguments. In this way, the solution to the 
euro-zone crisis will be impossible to achieve 
without bringing social and political tensions 
to the surface, creating problems for years 
to come. 

 With the above in mind, Greece should also 
invest in a PD strategy that aims at enhancing 
transparency and legitimacy, and, therefore, 
also the effi ciency of the country ’ s efforts to 
deal with and overcome its severe economic 
problems. The county is not only witnessing 
a massive economic crisis, but the national 
government has also done very little to 
encourage public debate on stringent fi scal 
and economic measures, the viability and 
prospects of European economic governance. 
PD, therefore, should aim at creating hubs 
for discussion, argumentation and counter-
argumentation and feedback. Greece could 
do this at two levels: 
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 First, to encourage and facilitate a public 
debate on European economic governance. 
Ever since the design of the single currency, 
there have been serious doubts on its 
sustainability. The sovereign debt crisis that 
has hit the euro-zone vividly demonstrated the 
insuffi ciency of existing European economic 
governance. Faced with the shortcomings of 
European economic governance, the EU, 
however, has not responded by choosing to 
pursue fundamental changes, but has opted 
to reform its economic governance framework 
by strengthening fi scal discipline through the 
introduction of more automatic sanctions and 
stricter surveillance ( Begg  et al , 2012 )  . This 
response, however, has little to say about the 
absence of growth and about how to address 
the social impact of austerity measures. So far, 
one could argue, the response of the EU is 
about primarily satisfying the fi nancial markets, 
and not about analysing the effectiveness and 
feasibility of other alternative economic 
governance approaches and arguments to promote 
and protect investment in social services. 
Furthermore, little is done to persuade and assure 
the support of the European citizens with more 
stringent fi scal and economic measures. In our 
network society, however, states should be 
inclusive and collaborative with a number of 
NGOs and academic institutions in both 
understanding the depth and parameters of the 
problem, framing and communicating it to the 
public and pushing for the most proper recipes. 

 In this direction, Greece ’ s Ministry of 
Foreign Affairs could launch an electronic-
internet citizens ’  diplomacy programme, 
enhancing the awareness and understanding of 
the domestic audience with European issues 
and problems. This will allow citizens to 
initiate networks at regional and international 
level, promoting informed dialogue among the 
domestic and foreign audience via the internet. 
This could prove helpful in two directions:   

 It could increase the linkage of the process 
towards the consent of the people of Europe. 
It is important for citizens to understand why 
the institutions of the EU are pushing for 

•

greater austerity measures. To ask if it works, 
and in so doing to better inform campaigns for 
alternative economic governance approaches 
and strengthen the case for protection and 
investment in the social sector ( Eurodiaconia, 
2012 ). 
 To break the polarization of opinion on 
how to deal with the crisis. Should the EU 
continue to invest on a cautious, step-by-step 
approach with an emphasis on stricter rules, 
conditionality and austerity, or move forward 
with the introduction of Eurobonds and a 
change in the statute books of the European 
Central Bank (ECB)   so that it becomes a 
proper lender of last resort? The EU needs 
to fi nd a more common ground on where 
sensible economics and political reality can join 
forces. Citizens and thinkers need to present 
and widely discuss their views and ideas on 
how economic governance can be improved 
and how the euro-zone can grow out of this 
crisis ( Cramme, 2012 ).   

 Second to initiate a campaign to communicate 
the country ’ s standpoint and position to the rest 
of the world. The European and international 
press have mounted a fi erce and negative 
campaign against Greece, dominated by 
dramatic pictures of demonstrations and 
value-laden stories of the  ‘ lazy ’  and  ‘ corrupt ’  
Greeks. This coverage, one may argue, may be 
because of the fact that the Greek crisis has 
been covered by journalists who are unfamiliar 
and not knowledgeable with the country ’ s 
challenges. In addition, one may also argue, 
that the political establishment, not only in 
Greece, but also in the member-states of the 
EU, are a major driving force behind the 
current negative coverage ( Tzogopoulos, 2012 ). 
In Greece successive governments have failed 
to deal with long-standing problems (low 
competitiveness, trade and investment 
imbalances, fi scal mismanagement). As a result, 
and by placing the economy in a vulnerable 
international position, Greek politicians, instead 
of taking the responsibility for formulating and 
implementing an internal reform programme, 
seem, unfortunately, to prefer agreeing to 

•
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policies imposed from the troika. This pushes 
the national governments to hold closed 
negotiations with the troika, shifting as a result 
the blame abroad, to the EU and the IMF. 
European politicians, on the other hand, have 
thrown all the responsibility on Greece, 
ignoring a more balanced interpretation of the 
crisis, such as the short-sighted interests of 
the markets and the EU ’ s ineffi cient supervision 
of the fi scal state of Greece and other 
member-states ( Featherstone, 2011 ). 

 Journalists and citizens, Greek and European, 
as a result, are naturally encountered with 
arguments of the  ‘ credibility defi cit ’  in Greece 
and the insistence of the EU and the IMF to 
 ‘ punish ’  Greece. This, and given the hostile 
public opinion with regard to Greece, has led 
to a situation of unrealistic policies and targets 
to support the country and the euro-zone, 
which may well put the European integration 
at risk. This becomes all the more possible 
when considering the position of the greatest 
economy of the EU, Germany, which perhaps 
more than any other member-state has 
responded by viewing the interests of the 
EU as identical with its national interests. 
Germany ’ s role in supporting Greece and other 
member-states with similar problems raises 
serious questions about its responsibilities within 
the euro-zone and even about its commitment 
to a single currency. Germany ’ s insistence on 
bilateral consultations and offi cial summits, most 
of which take place behind closed doors, breeds 
suspicion and fears to both the governments 
and the people of other EU member-states 
alike. By disrespecting and disregarding its 
partners, and by ignoring also the possibility to 
discuss with European citizens the future of the 
EU ’ s economic architecture, it will be diffi cult 
to overcome the euro-zone crisis. 

 Greece, therefore, and without denying the 
malfunctions of its state structure, should invest 
on a consistent PD campaign with the 
following two objectives:   

   1.  To communicate Greece ’ s efforts and policies 
to put its house in order during the past 
3 years. This could be done by establishing a 

central website, containing as much as possible 
in-depth news, analysis and special reports, 
that may also be useful to anyone who wishes 
to travel, study, invest or work in Greece. In 
this direction, the website should also provide 
linkages that will allow possible users to locate 
all state and non-state actor initiatives and 
campaigns, which project the image of the 
country and its efforts to overcome the crisis. 
Important also is that it provides linkages with 
blogs and other social network sites, providing 
the potential for dialogue, proposals and 
counter proposals on the crisis. 

   2.  To open venues for dialogue, through 
the creation of transnational websites and 
fora, whereby citizens, NGOs and social 
movements can express their opinions and 
comments and ask critical questions. The state 
is no longer the best source of information, 
or even the most likely catalyst of policy 
change and stability. Governments no longer 
monopolize the collection of data and the 
production of information and research on 
global issues. Global movements serve as 
authoritative sources of information that 
originate outside statist discourse. They 
generate important information about 
global issues and their sources have been 
empowered by the increased sophistication 
and power of computers and the internet 
( Aday and Livingston, 2008 ). Bearing this in 
mind, Greece ’ s initiatives, therefore, will not 
only provide greater transparency, but also 
a venue for an exchange of ideas, discussion 
and criticism of the shortcomings and 
contradictions of current policies. Creating 
such open-access networks of dialogue may 
provide Greece with the possibility of not 
only facilitating a greater understanding of the 
parameters of the euro-zone crisis internally 
and externally, but also of the opportunity of 
contributing to the implementation of policies 
that facilitate the survival of the euro and not 
its destruction.     

 IN CONCLUSION 
 The emphasis of Greece ’ s PD on cultural and 
historical links has not delivered the desired 
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results. Greater benefi ts can be reaped through 
the development of a well-planned and 
coordinated soft-power orientation, highlighting 
and investing on its signifi cant role as a pole 
of stability as well as a pillar of the EU and 
NATO in the Mediterranean, the Middle East 
and North Africa. To do so Greece must 
extricate from the logic of  ‘ Greek 
Exceptionalism ’ , becoming a positive actor by 
providing ideas, initiatives and solutions to 
global problems, rather than just appearing as 
a county that has only problems, internal and 
external. The challenge might seem insuperable, 
but it should not be ignored if Greece wants to 
improve its relevance, role and infl uence in the 
international system. Prosperity in a globalized 
and turbulent world requires that Greece 
develops the outlook and skills that can only 
be gained from exposure to and understanding 
of the contemporary nature and development 
of international relations. 

 In a globalizing world, Greece should also 
strive to practice a PD that encourages and 
embraces dialogue and feedback. The example 
of the EU and the euro-zone crisis is indicative. 
Government to government negotiations, at 
bilateral or multilateral level, has failed to 
provide stability and solutions to the problem. 
Moreover, and when considering the increasing 
reaction not only of Greek, but also of an 
increasing amount of citizens, social movements 
and NGO ’ s in other member-states of the EU 
question the logic of imposed and unrealistic 
austerity measures, Greece should seriously 
consider complementing its government to 
government relations with a PD that facilitates 
communication and discussion processes 
between governments and foreign publics, with 
the aim not only of communicating offi cial 
standpoints, but also listen and reply to 
potential counter-arguments and in some cases 
even incorporate some of them on the fi nal 
policies. What ultimately matters most is the 
support and confi dence of the EU citizens. The 
public opinions within the euro-zone, including 
the stronger and weaker countries, need to 
be convinced of the benefi ts of the single 
currency and the common destiny it entails. 

If supportive, this could potentially lead to 
more favourable terms for dealing with the 
Greek economic crisis, and also to a prosperous 
and stable monetary union.        

  NOTES 
  1      Such as Turkey with an HDI rank of 92, Ro-

mania 50, Bulgaria 55, Croatia 46, Russia 66, 
Serbia 59, Cyprus 31, Egypt 113, Italy 24, 
Portugal 41, United Kingdom 26, Spain 23, 
France 20, Slovakia 35 and Finland 22 ( http://
hdrstats.undp.org/en/countr ies/profiles/
GRC.html , accessed 3 November 2011, 
 Human Development Report (2011, p. 126)) .   

  2      For a greater analysis and discussion see 
 Frangonikolopoulos (2012) .   

  3      For a greater elaboration of their positions see 
 www.icp.forum.gr .    
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